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ABOUT

The Chimera Marketing is a full-service 360° digital
marketing agency based in Anaheim, California,
specializing in scalable revenue growth and long-term
customer retention strategies.

At Chimera Marketing, we believe growing a business
shouldn’t require hiring a full in-house team or paying
agency retainers that drain your budget. That's why we're
launching a smarter, more flexible approach giving
businesses access to dedicated, high-quality creative
resources on an hourly basis at a fraction of typical market
costs. Our Design Portfolio reflects this mission: combining
strateqy, creativity, and execution to deliver branding,
graphics, and visual solutions that elevate your presence
without inflating your expenses. With Chimera Marketing,
you gain a reliable extension of your team, skilled
professionals focused on delivering impactful design and
measurable value, exactly when you need it.

WHERE WE CAN HELP

Launch and manage high-performing PPC campaigns
Google Ads and Meta Ads campaign setup

Reddit Ads campaign setup and targeting

Pinterest Ads campaign setup and creative strategy
TikTok Ads campaign setup and audience targeting
Keyword research and audience targeting

Ad copywriting and creative strategy

Landing page optimization for better conversions
Campaign monitoring and performance optimization
Budget management and bid strategy

A/B testing for ads and creatives

Conversion tracking and analytics setup

Detailed performance reporting and insights



Meta Ads
Framework

Through strategic campaign (@ | malads | @ Actions 6 Haddeivery B> Activeads  + Seemore Createaview || 3

structuring and data-driven
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messaging, and call campaigns, we o o

created a complete conversion funnel

that consistently produced

measurable results while maintaining

efficient budget utilization.




Google Ads

Framework Clicks ~ Conversions ¥ Cost / conv. Cost
2.73K I/ N2 £54.40 £10./K

With the right strategic planning and
continuous analysis of real-time data Y

from Google Search Console and ‘ o A
advertising insights, it is possible to |

achieve strong and sustainable

results. By focusing on key

performance metrics such as cost-

Impressions 33,527 Clicks

effective lead acquisition, strong

campaign reach and visibility, data-
driven campaign optimization, budget
efficiency with performance scaling,

and strategic audience targeting, we

create highly optimized campaigns.




Google Ads
Framework

With the right strategic planning and
continuous analysis of real-time data
from Google Search Console and
advertising insights, it is possible to
achieve strong and sustainable
results. By focusing on key
performance metrics such as cost-
effective lead acquisition, strong
campaign reach and visibility, data-
driven campaign optimization, budget
efficiency with performance scaling,
and strategic audience targeting, we

create highly optimized campaigns.

Overview

Clicks = Cost = Cost /conv. =

1.35K $964 $13.77

' xv

[+ Most-shown search ads

® Local Phrase Match > ® Vancouver Island Waterfront

Waterfront Homes For Sale | BC Waterfront Real Estate | Waterf...
carlycarey.com/waterfront/real estate

Your #1 Choice For Waterfront Property Listings. New Listings Added Daily. See The
Latest Waterfront And Waterview Homes For Sale On Vancouver Island.

Search Listings - View Luxury Neighborhoods

Last 30 days <

Conversions =

70.00

Q Optimization score

100%

Your optimization score @
Increase your score by applying the recommendations in these
campaigns

Local Phrase Match
Youbou

Ladysmith - Local

>




Conversion
Tracking
Implementatlon Google Analytics 4 Report 1 Sept 2025 - 5 Mar 2026

Conversions

We Implemented a Event name Conversions ~ % Conversions Active users

page view 122178 R 57.3% 34840
session start 9,96 18.7% 34,43 N
conversion tracking framework first visit 3% 34,269 N

comprehensive GA4

scroll

Event count

to monitor key user interactions

form start

across the client’s Shopify oo L 2 \

Landing_Page RoyalTent ...
\uJ A
i Ny Wﬂ%\’\jh p\,JL ¥\
D Mﬂ - —%4?; g g N AP {l’f‘

.

store, including page views, R 1Sept 2025 23 Oct 2025 14 Dec 2025

l.ﬂ--'\.'\-:_i__ﬁ o il 9 ﬁ| '-\tl | -'.J._f_: Fi 1 - - ...-.. - - - ~ ~ 4 P
CORaCE Torm e 340 : 27 Sept 2025 18 Nov 2025 9 Jan 2026 2 Mar 2026

form submissions, scroll depth,

search

page view —— session start first visit B

and search behavior. This
enabled accurate performance
attribution, improved campaign
optimization, and provided
actionable insights for data-

driven PPC decision making.




Performance
Optimization
Framework

We refined the client’s ad
messaging and landing page
alignment to better match high-
intent search queries, resulting
In Improved user engagement
and click-through rates. This
strategic optimization helped
reduce cost-per-click while
enhancing overall conversion
performance across active

PPC campaigns.

1. IMPROVING AD RELEVANCE

Enhance ads that match the high-value
keywords' intent to achieve better when
the ad is placed and CTR.

3. LOWER CPC AND INCREASE ROI

Improved ad and landing page relevance
results in lower CPC.

2. IMPROVE USER ENGAGEMENT

Make landing pages frictionless in order to
enhance conversion rates and revenue.

4. INCREASE CONVERSIONS

With better-written ads, lower cost per
click, and optimized landing pages,
conversions should increase.




PPC
Multi-Channel
Dashboard

We developed a centralized multi-
channel PPC reporting dashboard to
monitor campaign spend,
engagement metrics, and cost
efficiency across active advertising

platforms.

This enabled the client to track real-
time performance trends, optimize
budget allocation, and make data-
driven decisions to improve overall

campaign ROI.

PPC multi-channel dashboard

Amount spent Impressions

$12,856.76 302,921

Amount spent by Date

— Amount spent

$800.00
$600.00
$400.00
$200.00

$0.00

Impressions and CTR over time

@ Impressions CTR
18k

Y |l|| b ks

' SIGN IN WITH GOOGLE TALK TO EXPERT

Reportperiod: = 2024-12-06 - 2025-01-05 {3 Y Filter

CPM

$42.44

Impressions and Clicks by Date

— Impressions — Clicks

15k

Clicks and performance over time

@ Clicks CPC
600

| It | | l|"||-'lI | |||
o




Reddit Ads
Dashboard

@ redd“OdS [™ Dashboard

Dashboard
We planned, executed, and ashboar

optimized Reddit Ads campaigns [ merrics
through structured funnel Graph

DEFAULT = FILTERS = BEREAK DOWNS = BULK EDIT =

segmentation and performance
tracking across key metrics IS, AD GROUPS

|nC|Ud|ng ImpreSS|OnS, CTR, CPC, Status Impressions Clicks Spend CTR Full Video Views

Active 13.1k 21 $66.47 0.160% 0

and conversions. Using audience
Active 26 $66.43 0.198% 0

targeting, budget allocation

Active 49 $98.82 0.251% 0

strategies, and ongoing A/B testing,

Active 92 $116.89 0.150%

we managed multi-level campaign
ad groups to improve engagement wee
rates and maximize ROI for lead

generation and digital product

promotion.




Reddit Ads
Dashboard

We monitored and optimized active
Reddit Ads campaigns through
performance dashboards, analyzing
key metrics such as impressions,
clicks, CTR, eCPM, and CPC to
refine campaign efficiency. By
iImplementing data-driven budget
allocation, audience targeting, and
continuous performance
optimization, we improved
engagement consistency and
campaign delivery across multiple

seasonal advertising initiatives.

Dashboard

Total Amount Spent  ~ 1] Impressions

$23,530.71 . 4,613,576

Campaigns (3)

=2 Filter Status: Active Impressions: =3000 x
a4 Campaigns [ Ad Group
ifi
Mame
Campaignl_Spring_FY22
Campaign2_Spring | 05/07/23 - FY22

Campaign3_Summer | 05/25/23 - 06/04/23

Campaignd_Summer | 05/07/23 - 06/07/23 (3P Targeti...

Campaign5_Summer | 05/25/23 - 06/04/23 - AV

Campaign6_Fall | 08/24/23 - 09/6/23

Total

Show 20 rows Rows 1-20 of 25 =

Status

@ Active

@ Active

8 Active

View: Conversions v M Mar 4, 2022 - Mar 10, 2022

Click-Through Rate [l Cost Per Click ~
0.210% $2.43

I Tatal Amount Spent
286

EE Clicks
: 400
s I aCP
: 784
Mar & 2020 11:45:25 pm ar 9, 2020 -

har 10, 2020

ok, Export

-+ Create Campaign

= Breakdown: Date -~ lili Columns G

Impressions Clicks CPC CTR Amount Spent
821,479
41,998

821,479 , B 0.129% $5,966.41

Not Delivering 41,998 . 1 : 0.145% $314.88

Mot Delivering

Not Delivering

863,477 : 0.130% $6,281.29




Tiktok Ads
Dashboard

We managed and analyzed TikTok
advertising campaigns through
performance reporting dashboards,
tracking key metrics including
iImpressions, reach, CPC, CPA,
clicks, and video views. By
Implementing data-driven
optimization strategies and monthly
performance analysis, we improved
campaign efficiency, conversion
rates, and audience engagement

across paid social media initiatives.

Cost

$1.110.40

-69.6% )

$2.

CPC

28

-24.5%

Month

Month performance

Cost

January 2025 $12,266.70

February 2025 $13,204.10

March

April 2

2025 $22,002.70

025 $18,639.10

May 2025 $24,032.70

June 2025 $30,121.60

Impressions

4,424

-5.5%

Resulis

1,560

-8.7%

CPM
$636.90
$764.66

$1,265.25

$1,048.32
$1,350.76

$1,693.08

Impressions and Clicks by Day

Jun 17, 2025 - Jul 16, 2025 compared to May 18, 2025 - Jun 16, 2025

Clicks

3,187

(+3.9% )

2-Second Video Views

219

C+11.2%




Summary

o
I IktOk Ads 11/01/2023 - 11/30/2023

Dashboard N i & o & o e
4,370,204 34,524 $1.67 $57,773.66

We traCked and evaluated TIkTOk d E-TR" Reach Conversions (r C?ﬂ_ per conversion

ACME ACME

Ad ' f th h

S Campaigh pertormance throug 0.79% 1,878,988 940 $61.46
detailed analytics dashboards, 01 1,450,100 29.5¢ 5 149 47,66 289
focusing on impressions, CTR, reach, d~ :jjfjj“‘-‘“f’”‘* Va.ENCRS

conversions, CPC, and overall cost 300k

efficiency. By continuously analyzing

Impressions

click behavior and campaign spend,

we iImplemented optimization

D amle
\llﬂllﬁ‘tl e

strategies that enhanced conversion

a02? _A0L? | 4023 _ 4012 QL2 _ ~0L3 Q2?2 . A0L3 _A0L% _ 4027 _ 40l3
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B Impressions M Clicks

performance and ensured effective

audience targeting across short-

c,

Impressions Clicks
ACME ALME

form video advertising campaigns. »00k

npressions




. ® +] M & L Supply Co. (e
Pinterest Ads
Dashboard e

Last 14 days Campaigns

Conversion Settings
Attribution: 30/30/1, 9 events Campaign status: Active

We managed and analyzed Pinterest

advel’tISIﬂg CampalgnS tO drlve AIITraﬁiccampaigns Speng v @ Totalimpressions v

Total impressions

qualified traffic through strategic - _

audience targeting and budget |

optimization. By monitoring key _—

148,750 |

- | -
Feb 12 13 14 5 1 1] 3 i 25

performance indicators such as

Impressions, engagement rates,

. . Create campaign Export garn more
CPC, and CPM via analytics === )

Columns: Delivery

dashboards, we implemented Aotons ey

OHiOn alus Campaign nama Spand mpressions CPM

ongoing campaign refinements to «

M & L - Accessories £4,8951.19 874,765 £5.66

improve traffic quality and maximize « guSecciieys ST Rns s (e
516,400.04 4,199,050 £3.01

ad delivery across product-focused

promotional initiatives.




Find Me!

N Website
a n wwwihechimeramarketing.com

N Email

iINnfo(@thechimeramarketing.com
' N Linkedin

® thechimeramarketing

N Instagram

thechimeraagency



